


8:30-9:00 am Registration and Continental Breakfast

9:00-10:15 am Keynote: Fear Factor: Membership Retention.
Effects of the Digital Age on Society Membership

John H. Graham IV, CAE, President and Chief Executive Officer of the
American Society of Association Executives (ASAE)

10:15-10:30 am Break

10:30-12:00 pm  Session 1: Extreme Makeover: Will Impact Factor
Get a Facelift?

James Testa, Senior Director of Editorial Development and Publisher
Relations, Thomson Scientific
Jevin West, Department of Biology, University of Washington

Johan Bollen, Los Alamos National Laboratory
12:00-1:00 pm Lunch

1:00-2:30 pm Session 2: Designed to Sell: Article Discovery,
Packaging, and Dissemination

Bruce Heterick, Director, Library Relations, JSTOR | ARTstor
Ida Kubiszewski, Encyclopedia of Earth

Sean O’Doherty, Vice President, Sales, The Berkeley Electronic Press

2:30-3:30 pm Session 3: COPS: Protect and Serve Your Content

Chuck Koscher, Director of Technology, CrossRef

John Krueger, Scientist-Investigator, Division of Investigative Oversight,
Office of Research Integrity

Jason Bentley, Director of Copyright and Community Development, Scribd
3:30-3:45 pm Break

3:45-4:30 pm NIH Mandate

Dr. Norka Ruiz Bravo, Deputy Director for Extramural Research at the
National Institutes of Health (NIH)

allen press

Allen Press, Inc., plays a vital role in the dissemination of knowledge and information
by partnering with specialty organizations to promote their interests and to achieve
their goals. Headquartered in Lawrence, KS, Allen Press provides a comprehensive
portfolio of integrated services in the broad areas of content management, content
delivery, and association management and publishing services. Founded more

than 70 years ago, Allen Press is a trusted partner of scholarly societies, professional
associations, and corporations nationwide.



The Real World: Real Strategies for Keeping Members, Subscribers, and
Searchers from Clicking Away

Publishers continually face new and changing realities as the digital world dramatically
influences user expectations. Search engines continue to be an impetus for article,
rather than issue, discovery. Measuring user behavior past the first article viewed is
critical. Join us as we discuss selling content at the article level, measuring the true
impact and use of your offerings, protecting the integrity of your content, and the
effects of the digital age on society membership.

Keynote: Fear Factor: Membership Retention. How Has the Electronic Age
Affected Society Membership?

John H. Graham IV, CAE, became the President and Chief Executive Officer of the
American Society of Association Executives (ASAE) August 1, 2003. During the first
year of his tenure, ASAE and the Greater Washington Society of Association Executives
completed an historic merger resulting in a new organization, ASAE & The Center

for Association Leadership. ASAE & The Center for Association Leadership help
associations and association professionals achieve previously unimaginable levels of
performance. ASAE & The Center are more than 22,000 association executives and
industry partners representing nearly 11,000 organizations, with a budget of $35
million and a staff of 135. Our members manage leading trade associations, individual
membership societies, and voluntary organizations across the United States and in

50 countries around the globe, as well as provide products and services to the
association community.

Session 1: Extreme Makeover: Will Impact Factor Get a Facelift?

A single tool, even the universal remote, is not perfectly suited for every task. Access
to a variety of tools allows an organization to determine the factors important to their
discipline or constituency and pull from the tool belt accordingly. Learn about forces
affecting an industry legend and about new methods and measures that will impact
the way people look at your publication in the future.

Session 2: Designed to Sell: Article Discovery, Packaging, and Dissemination

Packaging makes a difference when people view your offerings. Do all of your readers
want to buy an entire issue? Would they prefer to buy a collection of articles from a
variety of publishers or time periods? Are you giving readers the easiest way to search,
or simply trying to keep the interest of someone who just clicked to your content for
the first time? Hear about models for providing content that keep readers returning.

Session 3: COPS: Protect and Serve Your Content

Some manipulated images show Sasquatch. Others show The Loch Ness monster. And
others still, possibly the scariest kind, show “enhanced” data. Do you know how to tell
and where to get advice? Plagiarism detection will also be discussed in this session
exploring emerging technologies and topics that protect your content.




General Information

Registration Fee:

$195.00 per person on or before
April 1,2008.
$220.00 after April 1, 2008.

The registration fee includes all program
materials, breakfast, and lunch.

To Register:

Go to http://seminar.allenpress.com
and complete the online registration
form or you may print and complete
the registration form and return it with
payment to:

Allen Press Emerging Trends Seminar
Attn: Meetings Department

PO Box 1897

Lawrence, KS 66044-8897

Fax: 785-843-1274

Refund / Cancellation:

We encourage you to send a qualified
substitute if you cannot attend.

If written notice of cancellation is
received on or before April 7, 2008,
payment will be refunded, less a $35.00
processing fee. No refunds will be issued
for cancellations after April 7, 2008.

Please feel free to share this information
with your colleagues. Deadline for
registration is April 8, 2008.

The National Press Club: http://npc.press.org

529 14th Street NW, 13 Floor
Washington, DC 20045

The National Press Club is conveniently located at the corner of 14th and

F streets. Take the Metro Train to the Metro Center Station. Take the 13th Street
Exit and the escalator to 13th Street. Walk one block south to F Street. Turn right
[west] and walk one block to 14th Street. Turn left and walk downhill to the
National Press Building. Enter the lobby and take the elevators to the 13th Floor.

Hilton Washington:

1919 Connecticut Avenue NW, Washington
District of Columbia, United States 20009
Tel: 1-202-483-3000 Fax: 1-202-232-0438

The Hilton Washington overlooks the capital city’s impressive skyline. Located

on upper Connecticut Avenue only one quarter of a mile from the Dupont Circle
Metro station, the hotel provides easy access to Georgetown, the National Zoo,
and Embassy Row. When it’s time to head over to the National Press Club, the
Metro’s Red Line can take you directly to the Metro Center Station in approximately
15 minutes.

Easily make hotel reservations at:
http://www.hilton.com/en/hi/groups/personalized/dcawhhh_boa/index.jhtml

Be sure to mention that you are with the “Allen Press Seminar Group”in order
to receive our discounted room rate of $199/night. This special rate is only
guaranteed through March 14, 2008, so be sure to make your reservation today!




Michael L. Benjamin, M.PH., CAE
Executive Director, Family, Career and
Community Leaders of America, Inc.
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